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Our brands are present in the whole CEE region
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Implementation of network development plan

Area[000sq.m]  31.03.2010 31.032011 Change
Reserved 1811 1977 9%
Poland - 108,7 124,2 14% .

UE 426 40,8 -4%
Russia and Ukraine 29,7 32,7 10%
CROPP 514 55,9 9% .
Poland 35,0 37,9 8%
Abroad 164 18,0 10%
ESOTIQ 68 - ~100%
Poland 6,5 - -100%
Abroad 03 ; ~100%
House . 454 48,4 7%
Poland 38,1 39,5 4%
Abroad 73 8,8 21%
Mohito 9,9 10,0 1%
boland 99 10,0 1%
outletPoland 22 2,7 23%
TOTAL 2968 @ 3147 6%
RESERVED = ) house

cropP

The total area of sales network
increased by 6% (byl7,9thssg.m.)
during last 12 months

Avg sale area of brands in 1Q2011
was higher by 8% as compared to avg
sale area in 1Q2011

Excluding seasonal shops

MOHITDO



Retail sales split by brands
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Gross profit margin
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Sales of RESERVED brand in Poland
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Sales of RESERVED brand abroad
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Sales of CROPP brand in Poland
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Sales of CROPP brand abroad
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QA QA
Q QQ

O \\Os \\\Q \A O \\Os \\Q AQ \Os \\Os \\\Q \40‘ \Os \\Os

RESERVED = ) house M0 K

cropP

|

33,4
30,8
30 + 28,6
250 234 235 24 2
25 + ’
20 +
15 +
0.7 10,8
) ] I
5 - : : : '
NS Q‘b

N

O



Sales of HOUSE brand in Poland
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The improvement in efficiency
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Consolidated Profit and Loss Account 1Q 2011

Item [mIn PLN] 1Q 2011 1Q 2010 Change [%]
Revenues 500,5 4245 18%
COGS 251,0 201,8 24%
Gross profit on sale 249,6 222,7 12%
Gross profit margin 49,9% 52,5% -2,6 pp
(SG&A) 237,3 213,0 11%
EBITDA 34,4 31,5 9%
EBITDA margin 6,9% 7,4% -0,5 pp
EBIT 10,8 8,5 27%
EBIT margin 2,2% 2,0% 0,2 pp
Net profit 14,1 -4.8 -394%
Net margin 2,8% -1,1% 3,9 pp
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Consolidated balance sheet

[min PLN] 31 March 2011 | 31 DECEMPer | 37 parch 2010

Long-term assets, of which: 707,6 712,6 748.6
- intangible fixed assets 271,7 272,2 272,9
- tangible assets 418,9 422.,5 440,3
Currentassets, of which: 650.5 716,4 587.,4
- nventories 420,3 424.4 334,3
- short-termreceivables 94,6 95,7 73,6
- cashand cashequivalents 94,4 166,0 147,4
Total assets 1358,0 1429,0 1 336,0
Shareholders” equity, of which: 765,3 736,6 681,7
- share capital 3,5 3,5 3,5
- net profit 14,1 139,1 -4,8
Long-term payables, of which: 262,5 281,2 3437
- bank creditsand loans 153,3 156,1 224,2
- bonds 105,6 121,5 115,5
Short-termpayables, of which:: 330,2 411,2 310,6

-deliveriesand services liabilities 228,7 312,7 2229

- bank creditsand loans 92,9 86,6 76,9
Total liabilities & equity 1358,0 1429,0 1336,0
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There is aroom for further growth

Area ['000 sq.m.]  31.12.2009 31.12.2010 31.12.2011
Reserved 1765 = 1984 | 2185
Poland 1066 | 124,33 137,2 + The increase in the surface of stores in
UE 41,7 41,6 39,4 2011 is estimated at 26 thousand m?

Russia and Ukraine 28,2 32,5 41,9

CROPP 00,1 06,1 611 * The value of investments in network
Poland %43 382 408 development will reach 60 PLN m
abroad 158 = 179 = 203

ESOTIQ 67 71 0
Poland 6,3 7,0 0 15
abroad 0,3 0,1 0

House 433 482 | 547
Poland 374 395 | 434
abroad 60 88 113

Mohito 94 . 101 | 110
Poland 9.4 10,1 11,0 Excluding seasonal shops

abroad - - -
Sales 2,2 2,7 3,6

TOTAL 298892 2927 @ 349.0
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